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K&M 
Printing 
recently installed the 
Xerox iGen 150 Press, a high-
tech and efficient digital system 
that doesn’t require printing plates. 
This new equipment will allow 
customers to order larger jobs that 
are produced quicker, and smaller 
jobs delivered at a lower price.

“[We had] an extremely rushed 
project,” said customer Sue Janda 
of The Shamrock Companies. 
“There were three versions that 
needed rush printing and [K&M 
Sales Personnel Todd Watkins] 
turned around 10,000 postcards, 
6800 letters and envelopes mailed 
in one day.”

Previously, customers had to wait 
much longer for large printing  
jobs, since developing proofs for 
plates and producing the plates 
themselves is a time-consuming 
process. With the Xerox iGen150, 

K&M is able to deliver a digital 
proof in a matter of minutes and 
proceed directly to print. This 
eliminates the time and cost 
previously associated with moderate 
to large print orders. 

The iGen 150 arrived in pieces, ready for 
assembly.

(continued on p.3)

<<Firstname>> – Come see the iGen for yourself. Call your sales rep today!

Introducing the  
Xerox iGen 150 Press



Employees’  
Favorite  
Recipes
Mary Rose, Prepress Operator for 20 
years, loves to serve this stew on cold 
winter evenings!

Winter Stew
4 cups cubed vegetables (carrots, 
squash, parsnips, potatoes, 
mushroooms)
1 onion, cut into 1/2-inch pieces
2 tablespoons olive oil, divided
1-1/2 lbs boneless pot roast, cut into 
1-inch cubes
1 cup chicken broth
3 bay leaves
1/2 teaspoon thyme leaves
1/2 teaspoon pepper
1/2 teaspoon salt
1/2 cup apple juice

Preheat oven to 425°. In a large bowl, 
toss vegetables and onion with 1 
tablespoon olive oil and transfer to 
baking sheet. Roast for 20 minutes or 
until vegetables are golden.

Meanwhile, cook and stir beef in 
remaining 1 tablespoon olive oil in 
large skillet on medium-high heat 5 
minutes or until beef is browned. Add 
roasted vegetables, chicken broth, 
bay leaves, thyme, pepper, salt and 
juice. Bring to boil. Reduce heat to 
low; simmer 10 minutes or until 
sauce is slightly thickened. You can 
add more broth/apple juice according 
to your taste. Remove bay leaves 
before serving. It’s delicious to serve 
the stew in bowls over Yukon Gold 
mashed potatoes.

K&M/Spotlight Helps the Federal Reserve 
Bank of Chicago Celebrate it’s 100th Birthday
This past December marked 100 years of service for the Federal Reserve 
of Chicago. On December 23, 1913, the Federal Reserve was established 
to formulate the nation’s monetary policy, supervise and regulate banking 
institutions and maintain the stability of our financial system. With a total of 12 
regional Reserve Banks, the Chicago Reserve Bank serves the Seventh Federal 
Reserve District including portions of Illinois, Indiana, Wisconsin, Michigan and 
Iowa.

To celebrate this special birthday, Ping Homeric, Senior Designer and Art 
Director at the Chicago Fed, contacted Bob Mertes, his account representative 
from K&M Printing/Spotlight Graphics. Ping and his team wished to create 
pictorial window displays that would convey the history and utility of the Federal 
Reserve Bank. The project would also include complementary pole banners that 
would be exhibited down LaSalle Street near their building at 230 South LaSalle 
in Chicago. 

For six months, Bob and 
Ping collaborated to 
create a series of window 
graphics and pole banners 
illustrating the many facets 
of the Bank’s history. Bob 
explained, “Each window 
display was to depict a 
particular theme associated 
with the Bank’s services 
accompanied by a short 
descriptive phrase.”  

The entire project spanned approximately 6 months with installation completed 
in October, but included a few challenges due to the timing of the installation.  
Late October temperatures did not produce the needed above 50˚ temperatures 
required for window installations. Also, the city of Chicago requires installs to 
be completed in the evening to not disrupt or impair daytime traffic. For this 
reason, a bucket truck was contracted to quickly expedite the pole banner 
installations after nightfall.

K&M/Spotlight had the opportunity to sit down with Ping Homeric to inquire 
about his overall experience with the project. The following are some of the 
questions we asked.

Describe how the project evolved, the length from start to finish, and the 
challenges. In 2012, a “Centennial Team” was established to develop initial 
ideas for the celebration. This committee had two broad concepts, a photo book 
or window displays that would highlight the important anniversary. With these 
two ideas in hand, the team approached our in-house design/creative team to 
help evolve their ideas. Our Knowledge Center (library) gathered photos which 
we then scanned and retouched. From this point, I created initial concepts and 
presented them to our VP. The initial design was rejected and the design process 
started from ground zero. The concepts emerged until the best possible story 
was articulated. During the process, Bob Mertes carefully measured our windows 



Xerox iGen 150 (continued)

“We thought our client’s request 
would be impossible to meet, but 
K&M sent us the proof within two 
hours of putting in our order. Our 
client was delighted with the final 
product,” Janda said.

The Xerox iGen150 Press can print 
150, 8.5 x 11 sheets per minute in 
full color, or black and white. In 
addition to printing more quickly, it 
produces consistent, high-quality 
output that meets industry standards.

On a traditional press, the cost to 
print 300, 11 x 25.5 brochures is 
$1,175. With the Xerox iGen150 
Press, the price comes down to 
$695, and the project can be 

completed in one day. K&M co-
owner Rich Stobart said customers 
can now save an average of 20-50% 
on small run jobs, thanks to the iGen. 

In conjunction with the iGen, K&M 
also increased its capacity for direct 
mailings, personalization and bar 
coding with new ink jet and mailing 
systems. With these expanded 
capabilities, K&M aims to better 
serve its customers.

Focus on 
Steve Morrissey

Steve loves 
printing. He 
believes it is in 
his blood. From 
the age of 10 
Steve knew he 
wanted to be a 
printer, inspired 
by his father 
who worked as  

a pressman at Holy Family Hospital.

Steve has been with K&M Printing for 
18-1/2 years. Up until recently he ran 
a Hamada 2 color press, and has been 
trained on and is running our new iGen 
150. Steve loves the offset quality the iGen 
150 delivers. He also appreciates being 
able to digitally adjust spot colors and set 
up sheet sizes in less than half the time it 
would take to set up his Hamada press.

In their spare time, Steve and his wife, 
Rose, bowl on two leagues and have been 
in many tournaments. He says they are 
competitors and work hard at their “hobby.” 
Steve has bowled three perfect 300 
games, and he and Rose have won many 
tournaments. 

<<FIRSTNAME>> – Like us on Facebook and let us know how we’re doing!

Veteran pressman 
Steve Morrissey (see 
this issue’s “Focus on” 
article) was transferred 
to the copy center to 
operate the iGen.

“We have always been on the cutting 
edge of technology. The Xerox iGen 
150 press is the future. We will be 
able to deliver what our customers 
want, combining our knowledge of 
offset and digital, and it will give us 

the ability to cross-
over seamlessly in 
other markets.”

Rich Stobart 
Co-owner 
K&M Printing

to assure accuracy of the final product. It was a challenging yet fun project to be a part of—especially when it 
occurs once every century! The final poster material and color quality were great and the installation team was 
extremely professional.

How did K&M Printing/Spotlight help with the challenges? Bob Mertes and the installation team were 
amazing in helping us create and implement a once in a lifetime concept. From the start, Bob provided material 
suggestions, valuable information and quality control samples. The installation team then spent two long nights 
installing everything.

How long have you had a relationship with Bob Mertes and K&M/Spotlight? The Bank and Bob have had 
a great relationship for eight years. Bob has produced many projects for us and we selected K&M/Spotlight 
for this anniversary project due to our relationship with Bob Mertes.

What other projects are on the horizon? Right now I’m working on the Bank’s Annual Report and other 
materials for upcoming conferences.

K&M Printing/Spotlight Graphics Solutions can build a relationship with you and your team. From concept to 
install, we are here to help you problem solve, maintain brand integrity, and deliver a variety of products to 
your business.
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Social media marketing in non-profits 
has skyrocketed in the past two years. 
The most significant value offered is 
a trusted communication channel to 
drive word of mouth endorsements 
and brand advocacy. The 2013 Social 
Media Today statistics highlight the 
expanded popularity:

•	 1.15	billion+	total	Facebook	users

•	 YouTube	reaches	more	adults	than	
any cable network 

•	 Facebook	has	665M	daily	users	and	
1.1 billion monthly users

•	 Increase	usage	by	55-64	year	olds	is	
greater than 100%

Whether your nonprofit organization 
is big or small, the opportunities are 
nothing to ignore, including the ability 
to widen visibility, expand networks, 
nurture relationships, and build 
emotional appeal. So here are tips to 
consider before diving in.

Selection on Relevancy
First, determine which social media 
vehicles are relevant to your marketing 
objectives to best reach your target 
audience. Often, organizations make 
the mistake of dabbling in too many 
channels without the resources to add 
quality content on a regular basis.

Content Planning
Next, keep in mind that social media 
thrives on having great content. This 
starts by aligning all your marketing 
channels and planning your content for 
at least 4 months out. With an outlined 
marketing content calendar, you can 
begin to use your social channel to 
support other efforts. For instance, if 
your organization has a big fundraising 
event in June, plan a social media 
campaign to build awareness.

Channel Support
Again, use your social media channel 
to support other marketing efforts 
including print, website, and e-blasts. 
Think of each vehicle as a touch point 
that can strengthen advocacy and 
ultimately provide the support and/or 
donations to your organization. If you 
are planning a direct mail campaign 
around an upcoming event, use a 
QR code to drive traffic to a special 
landing page with a purpose to link to 
YouTube	or	Facebook.	Finally,	always	
measure your strategies with analytics.      

Emotional Appeal
As a nonprofit, you have many 
emotional stories to share. Be creative 
with your campaigns to allow this 
channel to depict your mission. Let 
others provide the voices for you—
YouTube	can	offer	a	powerful	vehicle	to	
both hear and see triumphs and pain.

in business
Look for details of our 

40th Anniversary Open House 

in the next issue of 

The Print Connection

celebrating


